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CREATIVE CONTENT
(STUDIO) INTERN

e Create content across social media
platforms including social media posts
and web articles

e Conceptualise and assist video and
photo productions

e Research and propose studio
moodboard guidelines and themes for
the following season

e Manage weekly shoots by coordinating
logistics and ensuring all resource needs
are met
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NO TABLE
PROJECTS



PROJECT N.1

SIHOCIS

Blogs is a way for the brand to

showcase its large range of products.

For their individual sections, they can
be based on events (eg. festival,
holiday) or fashion trends (eg.
hardware, animal print). Consumers
who read the blog will be able to find
the style of product they are looking
for and purchase it easily. This will
help boost sales.

For 'The Class Of Y2K', the brief was
to create a story revolving trends
from the 2000s.

https://www.charleskeith.com/sg/edits/trending-now-the-class-of-y2k.html



PROJECT N.1

BLOGS

e Blogs come from ideas that are proposed in our
season's moodboard meeting

e Extensive research is made by looking at
competitors' runway shows and current/upcoming
trends

e Product selection is made using C&K's products

e Each blog consists of 3 sections, which is made
through multiple revisions with my supervisor

e Each section has a short summary that | must brief
copywriters for them to understand better



PROJECT N.1

SIHOCIS

Skills | have adopted after
working on multiple blogs:

e Organisation: colleagues
from other departments
who will view my decks
must find it easy to
understand what I'm
presenting, so | must keep
my decks neat and easy to
comprehend

e Aesthetic Eye: not only
when selecting products
that will suit the theme, |
must also make sure the
pictures | choose tell an
interesting story

https://www.charleskeith.com/sg/edits/dress-to-impress-party-season.html https://www.charleskeith.com/sg/edits/nature-retreat-earth-toned-outfits.ntml



PROJECT N.2 Monthly social videos are to be posted on Instagram reels, the app allows viewers to click on

VI DEOS the business' shop and head straight to C&K's website, generating more sales. The video
below is an unboxing on C&K's Holiday Gift Box which generated a lot of good feedback in the

department. In Summer, we are working towards another video with the same concept.

https://www.instagram.com/reel/CmTScB8Mpdf/



PROJECT N.2

VIDEOS

e Videos will already be
proposed in the season's
moodboard

e This process will consist
of creating a storyboard,
proposing and sourcing
necessary props, and
styling looks for models

e Lighting, background and
camera angle
descriptions must be
clearly written for
videographers to refer to



PROJECT N.2

VIDEOS

Skills | have adopted after
working on multiple blogs:

e Storytelling: to create a
story that will entice
viewers in a short 15-20
second video and eventually
increase click-through rates
to the product's webpage

e Resourceful: be able to
source items that will
elevate my video idea, as
well as fit within the C&K
brand guidelines

https://www.instagram.com/reel/CmISUQJljan/

https://www.instagram.com/reel/CmagjbqurZCX/



PROJECT N.3 Still-life shoots are photos that will appear on the C&K webpage and (if responses are good)

SHOOTS on Instagram grid. These photos elevate the usual grey product shots on the webpage and
hence will entice consumers to purchase C&K products. The photos below belong to the

Tone-On-Tone shoot that was previously proposed in the Winter moodboard.

https://www.instagram.com/p/ChehmHUDeSv/ https://www.instagram.com/p/Cnd4X0OVsYDS/

https://www.instagram.com/p/CneM-huuxjW/



PROJECT N.3

SHOOTS

o Still-life shoot ideas will have already been
presented at the season's moodboard
meeting

e Product selection and curation to fit the
theme and idea we have picked out

e Communicate closely with my mentor and
production assistant to select the desired
backdrop

e Helping out on set and displaying products
in a way where C&K products look most

appealing



PROJECT N.3

SHOOTS

Skills | have adopted after
working on multiple blogs:

e Research: be able to look at
what competitors are
currently doing with their
products and propose the
best way for C&K to attract
their customers

 Problem Solve: to efficiently
think of new ideas on the
spot that will make C&K
products stand out

The photos on the right comes
from the Spring moodboard, |
proposed and led this project,
however the final photos are not
online yet.
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